IMMENSE DIGITAL TRANFORMATION
POTENTIAL IN INDONESIA
With over 171 million Internet users, Indonesia is the largest and fastest-growing digital
economy in Asia. Indonesia’s digital economy stood at US$ 40 billion in 2019 and is
projected to swell to US$ 133 billion by 2025.
In the Technology Survey 2020 conducted by Spire Research and Consulting, video
conferencing is one of the top 3 productivity-related technologies adopted by Indonesians.
As many as 30% to 40% of Indonesians currently own video conferencing products, driven
by a larger adoption rate amongst younger Indonesians.
The rapid growth of teleconferencing is also supported by favourable government policies
and the growing presence of business process outsourcing (BPO) companies.
The global video conferencing market size is expected to reach US$ 6.7 billion by 2025 at an
annual growth of 9.2% from 2018 to 2025, while Asia Pacific is poised to register a 14%
annual growth.

Video conferencing is one of the top
3 productivity-related technologies
adopted by Indonesians.
© 2021 Spire Research and Consulting Pte Ltd

spireresearch.com

PIVOT TO TELECONFERENCING
With the Covid-19 pandemic forcing Indonesians indoors, Indonesia has seen a shift in both mindset and
culture towards a more digitalized lifestyle. This shift includes changes to work culture, a healthier
lifestyle and a pivot away from the worship of academic credentials. Locals find themselves increasingly
reliant on teleconferencing for work, school, and social life as the pandemic and subsequent government
measures continue to keep them indoors.
The swing towards the adoption of teleconferencing technology was no easy feat. Prior to 2020, the
resistance came mostly from users. However, in face of Covid-19, the circumstances necessitated
students, educators, event planners, and other stakeholders to recognize and take advantage of the
digital platforms. Today, teleconferencing has become a successful substitute for the traditional forms of
meetings and conferences.
The adoption rates of video conferencing in Indonesia are expected to be aligned with international
trends and growth by approximately 10% across all age groups within the next year.
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CULTURAL SHIFTS IN
INDONESIA

Teleconferencing is essential for video
tutoring and online educational platforms.
The Indonesian government coordinated
with education institutions on the new
approach towards the educational system
and created new guidelines and standards
for the educators.

The introduction of teleconferencing
makes it possible to consolidate various
meetings over a virtual platform, reducing
administrative costs and saving billions of
rupiahs of state money.

Indonesia's Ministry of Health is developing
a telemedicine platform, equipped with
Teleradiology, Tele-electrocardiography,
Tele-ultrasonography, and clinical
Teleconsultation features.
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With congregational prayers during
Ramadan and Eid al-Fitr prayers banned to
limit the spread of COVID-19 in Indonesia,
most religious services are observed from
home through online streaming.
Several Internet service providers in
Indonesia have collaboration with local
governments, to provide free wi-fi and
Internet services in Rumah Ibadat (church,
temple, and mosque) so that the
Indonesian public can have a better virtual
experience of prayers.

In a bid to stay fit and healthy during the
pandemic, many have taken to signing up
for online fitness classes hosted on video
conferencing platforms. Virtual fitness
classes and online workouts have become
the new norm.

Many stakeholders in the music industry
adjusted their business to the digital
format during the pandemic. Adapting to
the trend of virtual concerts, many music
events have been broadcast live on the
Internet.
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CHANGING DEMANDS OF
TELECONFERENCING IN INDONESIA
To boost teleconferencing in Indonesia, the government lends its support to the various digital
ecosystem, such as digital infrastructure, and easy and secure accessibility. Consumers are also
increasingly demanding a differentiated experience that supports productivity and provides interactivity.

INDONESIA INFRASTRUCTURE PREPARATION
The Indonesian Minister of Communications and Information, Johnny G. Plate, stated
that the national digital infrastructure will be supported by 4G and 5G networks
simultaneously. Indonesia started implementing 5G by maintaining the Internet link
ratio so that Internet disparities between regions of Indonesia are well maintained.
Indonesia requires a frequency spectrum, until 2024, of at least 2047 MHz to support
the deployment of 4G and 5G and a high-quality teleconference experience

AFFORDABLE INTERNET AND DATA PACKAGE
Internet penetration in Indonesia is expanding, as Internet operator
competition gets tighter. Internet service providers in Indonesia are
competing to offer more data package variance to facilitate their users'
teleconferencing needs.

DATA SECURITY CONCERN
Indonesia's National Cyber and Crypto Agency (BSSN) issued a Security Guide to
the Use of Video Conference Applications on 7 April 2020, to protect data at
online meetings, especially in the National Critical Infrastructure sector. BSSN
recommends that the Video Conference Application server can be managed
independently (on-premises), to improve data security, especially for company
secrets and state secrets.

INNOVATIVE STRATEGY FROM VENDORS
As consumers get more demanding of better experience and quality of
teleconferencing, vendors need to continue to innovate to enhance and
simplify the user experience. Some recent solutions are ultra-high-definition
video with background noise-cancelling functions. Other innovations include
using Artificial Intelligence (AI) for facial recognition to authenticate meeting
participants. Another interesting development is the incorporation of 3D
technology and virtual reality (VR) into teleconferencing to create a more
realistic interpersonal experience and to allow users to interact with immersive,
multidimensional content.
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OPPORTUNITIES AHEAD
The Covid-19 outbreak, both a crisis and an opportunity, has accelerated the demand for virtual events,
e-learning, and telemedicine, among other teleconferencing applications. As more Indonesians are
expected to embrace going virtual as a norm, adoption of teleconferencing is likely to continue and be
maintained even after the pandemic has subsided.
The surge in demand is matched by a spike in teleconferencing solutions. Competition is likely to be
fierce. To be able to ride this rising wave, vendors must develop scalable capabilities to provide a smooth
user experience supported by a robust security infrastructure to capture higher value.
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